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Bayer has always been a beacon for health, 
pioneering women’s healthcare for more than 
100 years. We are dedicated to illuminating the 
path of every woman's health journey - dispelling 
myths and misconceptions, simplifying 
complexities, researching the unknown, and 
casting a light on the overlooked and 
misunderstood.

Our ambition is to help women to understand 
what normal really is and what it is not, so they 
question their ‘normal’ that is limiting them and 
take action to live a life without compromises.

Join us in the journey of empowerment as we 
accompany women every step of the way 
towards a brighter future.

The term “Women” is used to encompass individuals who identify as women, as well as those who may not identify within the traditional gender binary but still identify with 
womanhood. This usage is intended to be inclusive and respectful of all individuals who identify with the experiences and perspectives commonly associated with womanhood. 
We acknowledge and recognize the diversity of gender identities and strive to be inclusive in our language.

Women are biological miracles of 
wonder. There is immense beauty in the 
evolution of women’s bodies throughout 
their life. Yet, misconceptions and lack 
of understanding are still at the forefront 
in the world of women’s health. Women 
are underserved, receiving healthcare in 
a man's world, filled with taboos shame 
and lack of information.
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Focus on comprehensive understanding and education 
in women’s health for both consumers and healthcare 
providers.

Holistic Understanding

Simplify complex health information, providing clarity 
with easy-to-understand content which reassures 
women about what’s normal, and when and how to seek 
help. Actively work to dispel myths and misconceptions, 
and tackle stigmas and and taboos.

Demystify Women’s Health

Offer insightful guidance that is reliable, up-to-date, and 
tailored to individual needs.

Empower with Trusted Advice

Positively impact diverse cultures and belief systems, to 
create an environment where women feel understood, 
and their health concerns are taken seriously.

Foster Empathy and Understanding

Develop a supportive network where women can 
connect, share, and learn about their health.

Build a Supportive Community

Backed by Bayer’s expertise and capabilities, we will lead 
the way in new research initiative to fill the data voids in 
women’s health and use our scale and influence to push 
new understanding into mainstream healthcare (e.g. 
through Bayer’s close relationships with HCPs and 
NGOs).

Bridge the Healthcare Gap with Groundbreaking New Research

Bayer strives to continuously innovate and advocate for 
advancements in women’s health research, diagnosis, 
treatment, and care.

Lead with Innovation and Advocacy
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Warm, understanding, and 
enlightening, embodying the 
role of a compassionate and 
insightful mentor.

Welcoming all women – those 
who were assigned female at 
birth or those who identify as 
a woman. We are creating a 
space where each individual’s 
health journey is equally 
valued and supported.

Reliable and accessible, 
providing a dependable 
source of illuminating 
information and advice.

Forward-thinking and 
advocacy-driven,
championing the needs
and voices of women in 
healthcare. 

Empathetic Guide Trusted Expert

Visionary Ally Inclusive Connector
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Bayer has always been a beacon for health.
Now WOMEN | Bayer heralds a momentous change

for women everywhere – because we are dedicated
to lighting the way in women’s health.

Our identity uses the visual language of illumination. 
Highlighting bright, positive solutions as well as exposing

the shadowy gaps and problems in women’s health.
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