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Considerations before creating a page
Aspects that provide excellent page quality

0 Purpose

Before starting: What is the purpose of my page?
Think about the user’s expectations of the page.
Make sure that especially the headline

and intro text mirror these expectations.

Content

Consider what kind of material you have.

Is there any video content? Can you integrate
diagrams or images? Pay attention to a good
balance of content, show a variety of components
but not too many. Deliver interactive content.

* Target Group

Keep in mind: Who are my target groups and
what are their needs? ldentify the main
target group and cater the page to their
needs. However, also consider secondary
target groups.

m
' I l  Structure

Make sure there is a clear structure within your
page. Make it easy for the user to navigate
through the page and find all the relevant
information. Keep in mind: The most relevant
information should come first.
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Your checklist to create excellent content pages
10 steps to have in mind

2 |

31
4|

5|

Establish a clear structure

Create a well-structured hierarchy of content elements (header, intro, sub-headers and main text). The user should
always know where to find the information and where to start reading. Use one main text format. Avoid too many
elements with different widths. Use sub-headings to split up lengthy text elements into snackable pieces.

Create the right balance

Provide the user with the right amount of information. Do not overload the page with text but integrate
multimedia content like pictures and/or videos, if possible. Watch out for the right spacing between elements. Establish
appealing content formats and produce snackable content.

Use appealing components
Drupal gives you a selection of well-designed components. Make use of them to make your page look appealing and
to provide the user with opportunities to interact, if possible.

Get to that 2M |evel

Upgrade your page with secondary elements like quotes, diagrams or images. Use quotes that can be
found in the text to highlight information. However, avoid highlighting lengthy quotes.

Get picky with visuals

Use high-resolution images that transport your message. Make sure that no important part of the image gets cropped
within the component. Use the Focal Point function in the CMS. Make sure that infographics are readable.
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@ Your checklist to create excellent content pages
. 10 steps to have in mind

6 | Create multimedia content

Make sure to use multimedia content that is as appealing and versatile as possible. If there are no multimedia elements at your

disposal, use existing layout templates to spice up the page and to avoid text wastelands. Check whether infographics are
readable.

7 | Provide further information

If it makes sense, integrate a sidebar with further information like links to other pages and downloads.
Limit the maximum number of links and check if all the links work.

8 | Scroll depth

Depending on the purpose and target group, the depth of a page varies. Make sure to give users everything
they need. If possible, avoid creating very long pages. A good balance of elements is also important.

9 | Factor in responsiveness

Pay particular attention to how teaser components and sidebar elements will be displayed on mobile
devices. The best thing to do when the page is created is to check the layout on a smartphone.

1 O | Sharing is caring
Integrate Social Media share buttons into your content pages. Social media can multiply the results of your

page traffic, especially on the Career and Sustainability pages. Upgrade your piece with secondary elements
like quotes, diagrams or images. However, do not overdo this
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Landing page
Two different types available

There are two different types of a landing page available. It is your choice which page layout to use.

Recommendation: use the right sidebar for service oriented pages and hide the right sidebar for story telling oriented pages.

eath for i, urgerforrone | @ Enisn (V) v | | @ Locations « || 2 comtezts |

eader Bayer // Global

R This is Bayer v Health ~ Agriculture v Products v Innovation ~ Sustainability v Media v Investors v Career ~

zation 5 Our Mission & Strategy

Ourl\/HSSlon & Strategy

Busting Bureaucracy,

«-Igniting
/' With right side bar. - /-n novation

(Standard) Pp"~

Who We Ars Imagine a workplace where 95% of decisions are made by those on
What is Dynamic
Shared Ownership
are as quick as 90 days. We're redesigning our entire operating model (Ds0)?

[y —— the ground, where managers become coaches, and innovation cycles

Our Mission & Strategy S

to put our mission - Health for all, Hunger for nene - at the forefront of 5 -
S —— : ur new operating model s 2
everything we do. reimagination of the way a

Our Code of Conduct multinational company can

operate. We're moving at

/- Without rlg ht side el ey Can the company that invented nsrcedaned spee arc

Te - TM : i scale with the goal of getting
porn Ve Aspirin'"' reinvent itself? Bayer back o clverng

focused work and world
Hiztory In 2023, we started redesigning Bayer around our mission: Health for all, Hunger for sl
= : none. That began with an overhaul of our operating model: to deliver faster

Bayer // Global

Thisis Bayer v Health v Agricutture v Products v

Pharmaceuticals

Health at Bayer
Pharmaceuticals
Treatments & Therapies
Innovation & Technologies
Cell and Gene Therapy
Sustainabity
Transparency
News & Stories
Glinical Trials Explorer
Transparency Policy
Personal Health
Report a Side Effect

Medical Counterfeits

TARGTaTON BnG & DETeT ST TRE ETETS PANENTE a0 CONSUmEE Whe
Cotporate Compliance depend on #TeamBayer ||| wacw our pso

WEBINAR T0 LEARN
Calendar moRE

We're putting an end to the hierarchical model and putting more power in the hands

Gontact Us
of the innovators and creators at Bayer. We call it Dynamic Shared Ownership. Here

are some ways we're bringing it to life: Strategy and

Financial Update

| am a Patient

| LEARN MORE

1t Health for a, Hunger for none

®Engisn @ v | | @ Losatons v || Rcartsarts |

Innovation v Sustainabiliy v

)

| am a Professional

| LEARN MORE

Media v

| am a potential
Partner

| LEARN MORE

Investors v Career v
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Content page
=/ Jumbotron component — your teaser image + headline + kicker

Q The Jumbotron component is the starting point for a compelling page. It consists of a kicker-headline, a main headline and a
large image. There are six different color schemes available (green, green alternate, purple, purple alternate, fuchsia and
fuchsia alternate).

L Health for . Hunger fornons | @ Erglish (EN) + ‘ ‘ @ Locations ‘ ‘ R Contact Us ‘
“BN
_ Bayer // Global
E This is Bayer ~ Health v Agriculture ~ Products v Innovation ~  Sustainability ~ Media v Investors ~ Career v

// Kicker-headline

@ Consumer Health

oBetter Health for All

3 Health > Personal Health

/- Main headline

/" Large image

Health at Bayer Everyone deserves the chance to live a fuller, healthier life. As a
i g : . Products
leader in consumer health, our mission is to use science to improve
Pharmacedticals 3 i - o
lives. So far, we've helped billicns of people, and we won’t step until > Find out more about the
3 . i ¥ Consumer Health brand
Personal Health there is open access to safe, convenient daily health solutions for all. portfolio
Solutions
Prodhcts Widening Access to Health Solutions
Innavation

Every day, we strive to build upon our mission of Health for All, Hunger for None.
Our Commitrents
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Content page

Jumbotron component — additional options

Q The Jumbotron component can also be used without an image and can be used inside of content + sidebars. For service-

navigation higher up on the page.

Jumbotron inside content + sidebars without image

(a5 Bayer/
R This s Bay

Who We Are

Profile and Organization

Procurement

Corporate Compliance
Information & IT Security
Data Privacy Information

For Specifi
Activities

Gompiiance Hotline
Calendar

Gontact Us

/ Global

v Health v Agricuiiure v Pro

Corporate Compliance

Conducting the
Business According to Hotnrv
Applicable Law and Our

Code of Conduct

At Bayer we firmly believe that compliance is our license to operate

weorldwide. We understand the importance of

trust, integrity, and

CGompliance isn't just a set of rules; it's a commitment to upholding ethical

standards and legal requirements in everything we do. We take pride in doing things

right.

To delve deeper into our values and commitment to compliance, explore our Code

of Conduct

> Bayer Gode of Conduct

duc

1s v Innovation

N Health for afl, Hunger for nons | ® Ergish BV ¥ | ‘ 9 Locations v | ‘ @ Gontact Us ‘

©  Sustainabiity v Media v Investors v Career v )

COMPLIANCE

ility within our organization.

Follow Us
] x]elin]

oriented pages, simple overview pages, or sub-hub pages (e.g., country pages) you may choose this option to move the left-hand

Jumbotron inside content + sidebars with image

M lretand

About us

Locations

Ireland

Bayer is a global enterprise with core competencies in
the Life Science fields of health care and agriculture, Our Follow Us
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-z Content page
\E) “Image Wide” component — Overlay + Image + Kicker, Title & CTA

Q The Image Wide component is another starting point for a compelling page. It consists of a large image, an overlay, a title,
Kicker and CTA. There are six different color schemes available (green, green alternate, purple, purple alternate, fuchsia and
fuchsia alternate).

M Health for all, Hunger for none ‘ & English (EN) v ‘ ‘ @ Locations v ‘ ‘ &% Contact Us ‘
y f,,EM_
e Bayer//Global
This is Bayer v Health v Agriculture v Products v Innovation v Sustainability v Media v  Investors v Career v ﬂ

/ Large image

// Kicker-headline

Regenerative Agriculture

/- Main Headline

| READ MORE / Call-to-Action (CTA)
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The main headline

Position depends on the large key visual

If the content page has a large key visual at the top, the main headline is leveled with “Global”.

If the content page has no large key visual, the headline is centered.

Headline with large key visual

> Investor News

Bayer // Global

This is Bayer v Health v Agriculture +

Products v Innovation v Sustainability v Media v

Health for al, Hunger fornene | ® Engish 4 v | | @ Locations v || @ Contact Us

tors v Career v

Stay Informed About Key Developments for Our Company

Overview

Our Mizsion & Strategy

The Latest Updates as They Happen

Investor News

Search News.

Ad Hoo

Events & Presentations

Financial Reports

Shareholder Information

Debt -
Sustainable Investing

Corporate Governance

Dogurment Download Tool

Contact Us

1-10 of about 370 News

May 16, 2024

Not intended for UK Media — Late-breaking data from pivotal Phase lll studies
OASIS 1 and 2 to be presented at 2024 ACOG Annual Meeting:

Elinzanetant significantly reduces frequency and
severity of moderate to severe hot flashes associated
with menopause

B | reaD MorE

Centered headline

I Healt for s, Hungerforrone. | ® Engion @) v | | 0 Locatons v ||| @ Comtactus |

(.3ex) Bayer// Global

R This is Bayer v

Who We Are
Profile and Organization
Procurement

Sustainability in
Procurement

Our Approach

Supplier Code of
Condust

Strategic Sustainability
Focus Areas

Supplier Diversity
Indlustry Initiatives
Supplier Information
Contact Pracurement
Corporate Compliance
Galendar

Contact Us

Health v Agriculture + Products ~ Innovation v Sustainabllity v Media ~

> Strategic Sustainab

ity Focus Areas

Focus Areas

Strategic Sustainability
Focus Areas

Bayer works contil to ically evolve

topics in procurement particularly in relation to environmental and
human rights issues and in connection with the Supplier Diversity

Program.

Climate Protection in the Supply
Chain

Climate protection is a key element of Bayer's strategy and is supported by our

itiative

Supplier Code of Conduct. In 2020 we joined the Science-based Target:

and have set ourselves targets to significantly reduce our absolute greenhouse gas

emissions — those from our own operations (scope 1 and 2) as well as those that we

inherit via our supply chain (scope 3)

As part of our Science-based Targets commitment, we will reduce absolute scope 3
GHG emizsions from purchased goods and services, capital goods, fuel and energy
related activities, upstream transportation and distrioution, and business travel
12.3% by 2029 from 2 2010 base year

To drive decarbonization, Bayer has set-up an internal program to accelerate its
efforts in reducing Scope 3 emissions. For 2024, this program will focus on 4 key

priorities:

1. Driving supplier engagement with our key suppliers to increase visibility of their
emissions (supplier Scope 1, 2 and 3 as well as PCF data) and foster their
elestricity share from renewable energy

2. Move our Procurement spend towards more greener suppliers and solutions

3. Enhance our internal accounting methodslogy and reporting to reflect supplier

specific emission reductions

investors v Career v ]

Contact

> For any kind of questions
please contact the Bayer
Source-to-Pay Accounts
Payables Team

Links

> Supplier Code of
Conduct

> Sustainability at Bayer

> Togsther for
sustainability

> Pharmacsutical Supply
Chain Initiative

Publications

Sustainability

Report

> Sustainability Report

Follow Us
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=~ Content page

BAYE

&/ Mini banner component — your teaser image + headline + kicker + color overlay

Q The Mini banner component is another possible starting point for a content page. It consists of a kicker-headline, a main
headline, an image and a color overlay. There are seven different color options available (blue, purple, green, mid green, dark
blue, mid blue and raspberry). The color overlay can be positioned on the left or right side of the picture.

/" Kicker-headline

This is the

/- Main headline

/" Large image
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Right sidebar
Important part of a website

Q

The right sidebar can be an important part of your content if you make best use of it. Very important information or links could
be placed twice on a page: in the text and in the right sidebar in order to highlight and promote it. Please note that the content in

the right sidebar will move to the end of the content and sidebars component on mobile devices.

Jimiie Health for all, Hunger for none: ‘ @ English (EN) v ‘ ‘ @ Locations v ‘ ‘ 5 Contact Us ‘
By
Bayer // Global
E This is Bayer v Health v Agriculture ~  Products v  Innovation v  Sustainability ~ Media v Investors v  Career ~

ity > Glimate, Environment and Safety

é%é&)er’s Climate Commitment: Net Zero by
5

Ata Glance Without suitable counter

Strategy & Targsts

Report

and place the food supply for a growing world population at risk. ? Progress and
eeeeeeeee
Methodology
Bayer criteria for
Water Stewardship green energy
Environmental Protection Our Climate Objectives and Initiatives
.
Heefiyand ey As a science-based company, Bayer has recognized the risks posed by global (PDF 150.94 KB)

People
Management & Governance
Transparency

Societal Engagement

ecosystems, jeopardize the health of people, animals, and plants, 360 KB)

oined the world's leading Science Based Targets initiative, which 1606 KB)
ur reduction targets. This initiative was founded by the CDP, the UN Global

global will rise by [ 4
i

well over 2 degrees Celsius. This will threaten our planet’s

> Climate Program (PDF,

Our Offsetting
Approach

> Please Click here (PDF

/" Example: Social media buttons

Follow Us

L x]=]w]

/' News, important milestones,
downloads, links or social media
buttons can be placed in the right
sidebar.
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Health for all, Hunger fornone | @ Engiish (EN)

=~ Page layout

‘ @ Locations v~ ‘ ‘ 2 Contact Us

Bayer // Global

This is Bayer v Health v Agriculture ~  Products ~  Innovation ~  Sustainability v~ Media +

2’ The abstract

> Industry Initiatives

Your intro text (abstract) on a page should be in bold.

Who We Are Industry Initiatives

Pt gt Partnering to Advance a
o Sustainable Supply
Chain

In order to effectively address the wide-ranging challenges of a

Sustainability in
Procurement

/ Use the “Intro” tab in the Text with Suprlr Code

Image com pone nt_ Focus Areas sustainable supply chain and to leverage synergies, Bayer joined

Supplier Diversity two industry initiatives - the “Pharmaceutical Supply Chain

o Initiative” (PSCI) and “Together for Sustainability” (TfS), an initiative
Industry Initiatives

that was co-founded by Bayer.
Supplier Information
Contact Procurement
Bayer drives collaberaticn with PSCI and TS

to establish new sustainability standards for the

Text with Image Collapse : Corporate Compliance

Text with Image - Calendar
The following
information will be
available on May 14,

it supply base and the supply base of its peers
Contact Us (peer companies). Both initiatives are intagral
elements of Bayer's commitment to

2024: sustainability in the supply chain
Title Intro L Media Content
In the initiatives, sustainability assessments and audit results of suppliers are
Introduction exchanged. Sharing information with multiple customers reduces the number of
B I U Z =v @ Sstes v R X X, double assessments and audits. It also significantly reduces time spent, resources
EN used and overall costs. This enables both sourcing and supplying organizations to

The following information will be available on May 14, 2024: . .
allocate resources more effisiently and to mutually improve sustainability standards

in the global supply chains of the respective industries.

Text format | Image Text v About text formats Both initiatives focus not only on conducting audits or assessments, but also on
capability building for suppliers for example through training courses and events
Component name This supports suppliers in operating consistently with industry expectations on

sustainability and goes hand in hand with Bayer's supplier development ambitions.

Investors ~  Career v

Contact

> For any kind of questions
please contact the Bayer
Source-to-Pay Accounts
Payables Team

Links

> Supplier Code of
Conduct

> Sustainability at Baysr

> Together for
sustainability

> Pharmaceutical Supply
Chain Initiative

Publications

Sustainability

Report

> Sustainability Report

Follow Us

Add a name for the component so that you can easily find it in the page content overview.

Published

15
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Page layout
Left-hand navigation

The left-hand navigation allows up to four navigation levels.

/" Up to four navigation levels.

‘Who We Are

Profile and Organization
Our Mission & Strategy
Qur Contributions
Our Code of Conduct

Diversity, Equity &
Inclusion at Bayer

Team Bayer
Board of Management
Supervisory Board
Members
Committees
Compensation
Division Leadership
Working At Bayer
Bayer Worldwide
History
Procurement
Corporate Compliance
Calendar

Contact Us

Health v Agriculture ~+  Products v Innovation v Sustainability v

lealth for all, Hunger for none

® Engiish (EN) v ‘ ‘ © Locations v | ‘ 2 Cortact Us ‘

BA§R Bayer// Global

R This is Bayer

> Supervisory Board

Members

The Supervisory Board
of Bayer AG

The role of Bayer AG’s 20-member Supervisory Board is to oversee
and advise the Board of Management. Under the German
Codetermination Act, half the members of the Supervisory Board
are elected by the stockholders, and half by the company’s
employees. The Supervisory Board is directly involved in decisions
on matters of fundamental importance to the company and confers
with the Board of Management on the company’s strategic
alignment. It also holds regular discussions with the Board of
Management on the company’s business strategy and status of its

implementation.

The Chairman of the Supervisory Board coordinates its work and presides over
the meetings. Through regular discussions with the Board of Management, the
Supervisory Board is kept constantly informed of business policy, corporate
planning and strategy. The annual budget and the consolidated financial statements
of Bayer AG and the Bayer Group are submitted to the Supervisory Board to obtain
its approval, which must also take the auditors’ report into account. Details are

provided in the Report of the Supervisory Board in the Annual Report.

Members of the Supervisory Board of
Bayer

Media v

Investors v Career ~ ﬂ

Links
> Disclosure of Securities
Transactions

> Report of the Supervisory
Board (PDF, 4.68 MB)

Downloads

> Rules of Procedure of the
Supervisory Board (PDF)

> Declaration by the Board
of Management and
Supervisory Board of
Bayer AG concerning the
German Corporate
Governance Code as
amended on April 28,
2022 pursuant to Section
161 of the German Stock
Corporation Act (as of
December 2023) (PDF,
128 KB)

Publications

> Annual Report

Follow Us

[ ]xJa]n]
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Social media buttons
=/ Share your content

Q Share component: The component can be used according to your personal taste. Recommendation: Use the component

depending on the topic. Ask yourself, “Is this a topic somebody wants to share in his social media profile?“. Try to place the share
component after the abstract, as many people do not read the full text. Additionally, it is recommended to place the component
at the end of the text. It is always recommended to place the share component after the abstract and at the end of the text for
Magazine pages.

W Health or al, Hunger fornons. | @ Engish &N) + || 8 Locatons « || @ comactus | This is Bayer v Health v Agriculture v Products v Innovation v Sustainability v Media v Investors v Career
B
BAYER Bayer// Global
E H .
R This is Bayer v Health v Agriculture v Products v Innovation v Sustainability v Media v Investors v Career v E A Better Bayer is on the Horizon

Home > This is Bayer > Profile and Organization

The scale of a multinational,

the speed of

Profile and Organization

Names, Facts, Figures
apout Bayer

Who We Are

Profile and Organization

a start-up

Our Mission & Strategy

Our Gontributions

Our Gode of Conduct . .
Publications

Our teams are adapting quickly to the new working model. By the end of 2024, our
new system will touch every corner of #TeamBayer. Through this change, we're
aiming for a more productive and fuffilled workforce; world-leading, faster-to-market
nnnnnn tions; and superior financial performance.

History > Annual Report
Procurement

/I After the .

Corporate Compliance
EEEEN in Linkedin
a bStraCt Calendar ,

A growing and aging world population requires Videos

Diversity, Equity &
Inclusion at Bayer

Bayer is a Life Science company with a more than 150-year history

and core competencies in the areas of health care and agriculture.
Te B: - . . . . -
eam Bayer With our innovative products, we are contributing to finding

Bayer Worldwide solutions to some of the major challenges of our time.

> Bayer News & Stories —
Read Fascinating Stories
about the World of Bayer

Contact Us
an adequate supply of food and improved

medical care. With our innovative preducts, we

are contributing to finding solutions to some of

/At the end of the text

the major challenges of our time. With life

expectancy continuing to rise, we improve

The Bayer Cross is one of

quality of life for a growing population by
the world’s best-known )
focusing our research and development

trademarks ) .
activities on preventing, alleviating and treating

// Please note that the social media

diseases. We are also making an important contribution to providing a reliable '

supply of high-quality food. feed and plant-based raw materials

Qur goal is to create value for our customers, stockholders and employees, while
also strengthening the company’s earning power. We are committed to operating

sustainably and addressing our social and ethical responsibilities. Employees with a

Follow Us

] x]=]~
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buttons only link to your social
media presence.
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Page layout
&/ Link Box

Q If you have a particularly long and
information-heavy page, it may benefit the
reader to include anchor links at the top of
the page to allow them to jump to the
information that is of interest to them.

/" Anchor links will allow the user to “jump”
immediately to different sections of
content. You can utilize the “List Links”
component to showcase anchor links

i Health for all, Hunger for none

Bayer // Global

Thi

s is Bayer ~ Health v Agriculiure ~ Products ~  Innovation ~  Sustainability ~

Homs > Sustainabity > Managsment & Governance > Group Positions > Bioethical Principles

»

Relevant Positions

Our Bioethical Principles

/’—’
v 4

.

-

-

At a Glance

Strategy & Targets

Report

Qur six focus areas from a bioethical perspective

18

ESG Ratings and

Climate, Environment and

Safety

People

v Human Stem Cells v Artificial Intsligen

Context of Huma

Rankings

v Human Biclogical Samples

v Animal Welfare

Management & Governance

Bayer Sustainakility

GCoungil

Bayer Biosthics

@ English (EN) ~ ‘ ‘ @ Locations v ‘ ‘ 5 Contact Us |

Media ~

v Gene Technologies ~ Studies Invelving Humans

As a life science company, committed to innovation in the areas of human

health and agriculture, we align our actions with ocur mission ‘Health for all,

Gouncil Hunger for none’. Science and technology are advancing rapidly and creating

new opportunities. We strive to utilize their potential for improving people’s

Stakeholder Dialogue

lives. We are fully aware of our responsibility to deliver solutions and products

Investors «  Career ~

Links

? The Foundation of Qur
Success - Research and
Development

> The Bayer Bicethics
Council
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Fact boxes
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Highlight the most important statements

Use fact boxes to share the most important statements from your text or story. Fact boxes can be placed left (below
— navigation) or to the right of the text. The color of each fact box can be chosen. Keep the text short. Fact boxes can only be
utilized in combination with certain components, such as Text with Image, Accordion, and Tab components.

/' Promote

important
information.

19

Sackground Information

Recogrizing Fraudulent
Brands

Commitment to Fighting
Counterfeit Drugs

News
Links
New Safety Features for

Prescription Medicine in
Eurcpe

Counterfeits in Agricuiture
Report a Sige-Effect

Products from Ato Z

New Levira®
counterfeit:

Packs and / or

blisters with the
batech number
BXB10856 are
always fakes.

This is Bayer | Innovation | Products | Sustainability | Media | Investors | Career |

dysfunction. Criminals make counterfeits of other medicines as well, and sell them

primariy through illegal online pharmacies. But there s cles

evidence that they are

sold in red-light districts, disces, and gyms

Please remember: Even if an illegal medication seems to work, you never know
what substances you are in fact taking - nor what risks they have and side

effects they may cause.

How Do | Protect Myself from Counterfeits?

Knowledge protects you from fakes. If

you want to protect yourself, be

ubious offers. The most

suspicious o

important o o |trust the

seller?

hen in doubt, check this website for &

list of reputable internet pharmacies.

| you medications, decline the offer and immediately

s authoritiss

«  In Europe, medications may only be seld through pharmacies

*  Most medicines are avail

only with & prescription. Pharmacists may only

provide medication when the patient provides a prescription from a physician.
* You can find out which medication reguire a prescription by looking at the

package or asking your gharmacist.

rescription medicine, view your pharmacy as your trusted partrer

Example: Drugs for Treating Erectile
Dysfunction

Many %

= drugs for erectile dysfunction are sold illegally and sometimes even ata

higher price than the original produst. A pharmacy is the cnly trustworthy plac

or

prescription medicines. Anyene whe ignorss pharms

fticel legislation is oriy

interested in their own profit, and not in providing safe, effective, high-quality

medicines.

Overview

Profie and Croganzaten
Owr Commimants
Socictal Needs

Cur Condribaton o a
Better Lite

Smart Fieids

Aserges a Common
Dusorer

For the Heart

it in Oig Age
Dty the Waathar
Srrinking Farmiand
Lving win Dengue

The Future of Agricufure
and Food

Blayer Emoicyees
Bayer Worigwice
Procurement
Comporate Cormplance
Corporale Goverrance
Hitory

Board of Management
Supervscry Boars
Caencar

Cortact Us

Innpvation  Products Sustanaldty Media Imvestors Caroer

The world's population is growing, but the amount of farmland
available per head is shnnking. Agricultural productivity will have to
increase if we want to safe-guard our food supply in the long term.
Degitakization in farming can help us deploy our resources efficiently
and sustainably, enabling farmers to get the best out of their fields

with minimal environmental impact.

e m _ m H

Catali// BRASILIA FMummng gustly, ¢

grone havers over ine field, the iens of it

camera surveying the ground below & Nat 200

Fmatens Bwily, B 1Win-8nginad Pipar stanas in is

TiEra alivens hig!
FEBCIUCN images from puaey comar

nan the Poer could. ifa

* says Dias.

cartan sactions are afects;

Farmars beneft

Dias. a praguaie of the Universidade Estacud’ oe Goids n Brazil, nas been working

Magazne DO

Sha g 1 Futurs of
Agrcutun

Progucts trom Bayer
Cren Scwnce

Sayer's Contribution fo
Eoud Securty

renasrch - o Bayer
Sewntis Magaroa

Fallow Us

[f]x]e]i]
(>

/I Use quotes.
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Spacing
\.) Distance between text and components

Q One of the main components used in Drupal is the text with image component. When using several text with image components on

a page, there are predefined distances that ensure an appealing look.

Recommendation 2: The spacing before a headline should be larger than after the headline.

Farmers who planted
_biotech c_:rops

quivalent

¢l 153

19 b/
billion 7 kIbllllon million
¢ kilograms cars
/' The spacing before a ' g

headline should be larger
than after the headline Advancing genetic solutions for a sustainable future (7

Did you know that Leaps by Bayer invests
into potentially disruptive technologies to
tackle some of the largest, unsolved
challenges in the life sciences?

With Leaps by Bayer - our impact investment approach utilizing venturs capital —
we are constantly scanning fer additicnal potential breakthroughs that hold promiss

to either cure or treat people from dissases or help feed a growing population with

less impact on the environment.

Recommendation 1: Information, text, pictures which belong together should also form a single entity.

20
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\D Downloads

Important part of the content

2

Downloads are often an important part of your content. If that is the case, download links should be placed right in the text.
Additionally, the download links could be placed in the right sidebar to promote them. The right sidebar is also useful if your
download is available in several languages. Tip: The right sidebar is often considered as an additional “service column”. Tip
2: Please consider that on mobile view, the right sidebar moves to the bottom of the Content and Sidebars where it is inserted.

(e Bayer// Glopal

This is Bayer v

/' Place your
download
links directly
in the text.

Health v

Conditions of Purchase

Customs & International

1 Health for al, Hunger for none ‘ ® English EN) v ‘ ‘ 9 Locations v ‘ ‘ @ Contact Us ‘

Downloads & Links

Procurement-Related
Downloads & Links

Bayer Companies

> List of Bayer Companies (PDF, 43 KB)
> North America - W-9 Legacy Monsanto & Bayer (English Version, PDF, 1.06
MB)

Contact Procurement t
Corporate Compliance
Calendar

Contact Us

NA Road Freight Carrier Onboarding
Forms and Documents

Canada:

> CND Payment Method Fillable form - English version (PDF, 281 KB)
> CND Payment Method Fillable form - French version (PDF, 233 KB)
> Foreign Vendor Tax Certification Letter (DOCX, 66 KB)

> CND COIl Sample (PDF, 118 KB)

Agriculture v Products v  Innovation v Sustainability v Media v

Investors v Career v E

Contact

Home > This is Bayer

Who We Are
Profile and Organization
Procurement

Sustainability in
Procurement

Supplier Information

Conditions of Purchase

Customs & International
Trade Guidelines

Invoicing
Downloads & Links

Contact Procurement

Iy Health for all, Hunger for none @ English (EN) v ‘ ‘ 9 Locations v ‘ ‘ 2 Contact Us ‘
7B
(es8er) Bayer// Global
E This is Bayer v Health v Agriculture v Products v  Innovation v Sustainability v Media v Investors v Career v ﬂ

> Procurement > Supplier Information

Conditions of Purchase
for the Bayer Group

Our conditions of purchase are available for download. Please

select the region and choose the location of the Bayer p you

Contact

> For any kind of questions
please contact the Bayer
Source-to-Pay Accounts
Payables Team

> Data Privacy Information

P
Activities

are doing business with.

Asia / Pacific

@ | 2021 - Crop Science

Corporate Compliance Australia v
Calendar China v
/' Or place your download links in the right sidebar . ,
ong Kong, China v
India v

Previous Versions of
Conditions of
Purchase

2021 - Australia - EN

(PDF, 165 KB)

2022 - Canada - EN (PDF,
526 KB)

Australia - EN (PDF, 166
KB)
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Headlines
=/ Different types of headlines available

Q H1 tags are used to denote the most important text, such as the main theme or title of a content. The H1 (Headline 1) option
can only be used once per page. This headline can only be achieved by utilizing the components that are intended to come first on
pages — Jumbotron, Mini Banner, Image Wide and Hero Teaser.

Sample

2 INTERNAL



(2 Headlines
=/ Different types of headlines available

Q There are several different sub-headlines available which can be used for designing a page.

Tip: Structure your headlines in a semantic order (e.g., H1 followed by H2, etc.). H2 & H3 tags are commonly used as
subheadings. You can use more than one on a page. H4, H5, H6 tags may be used to provide further structure within those
subsections.

Tip: If you are not sure, you can copy & paste any headline from bayer.com into the text with image component and it will
show you which headline it is.

H-Style Examples

T Pharma H2

/' You can add

headlines in
the Title Tab or .. Pharma H3

ContentTab *

Pharma H4

Pharma H5

Add Title

Pharma H6

2 INTERNAL
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Press releases
&/ Part of the content

2

// Press releases [ news
should be placed in

main text column.

(.33 Bayer// Global

R This is Bayer v

Discover our

Speeches
Visual Assets

Social Media

Health v Agriculture v Products v Innovation ~  Sustainability v Media «

A Health for s, Hunger fornane | ® Engich (84 v | | @ Locations v | | 2 contactts |

Are you a media representative looking for content on Bayer? This

section provides news, press photos and more.

News

‘Al

%Y

May 23, 2024

Not intended for U.S. and UK Media — 61st European Renal
Association (ERA) Congress:

Bayer to present real-world study data
of Kerendia™ (finerenone) use and risk
models for the progression of chronic
kidney disease and onset of
hyperkalaemia

& [ Reap MORE

May 16, 2024

Not intended for UK Media - Late-breaking data from pivotal
Phase Ill studies OASIS 1 and 2 to be presented at 2024
ACOG Annual Mesting:

Elinzanstant significantly reduces
frequency and severity of moderate to
severe hot flashes associated with
menopause

& | reap more

Investors v Carser v ﬂ

Calendar
August 06, 2024
Q2 2024 Results /
Half-Year Report
November 12, 2024
Q3 2024 Results /
Quarterly Statement
March 05, 2025
FY/Q4 2024 Results /
Annual Report
April 25, 2025

Annual Stockholders’
Meeting 2025

Il oveERviEwW

Press releases should be placed in the main text column. They could be placed additionally in the right sidebar using the List
Links component in the right sidebar, if a doubling makes sense OR if a relevant press release supports the content on the page.

News Release

Bayer supports “The
Challenge Initiative” of
Johns Hopkins Bloomberg
School of Public Health
with 10 million USD

| READ MORE

|/l FURTHER NEWS

Example: News Release
in the right sidebar.
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=~ Color schemes of components

BAY!

5/ Different colors available

When you add components to your content page, like a Jumbotron or an Accordion, there are six different colors (e.g.,
fuchsia, green) available. It is up to you, which color you choose for which component. The color for each component could be
set individually. Please make sure that you use a mix of different colors for boxes, accordions and other components.

IDriving Positive Change for People and the Planet l Jumbotron

Breakthrough Innovation

. Jumb (1)
e Brogkthrough —
| umbotron
e Jnnovation: The
o GO n \/e rg e n O e Of Llfe ‘ Driving Positive Change for People and the Planet
o S I d D 1: Preferable character limit is 60.
clences an ata

Spotlight . Title*
S C | e n Ce Breakthrough Innovation: The Convergence of Life Sciences and Dat
Accordion Preferable character limit is 100.
Accordion (6) Have you ever wondered how innovation drives change, especially when it Style Variation

v Accordion comes down to tackling some of the world’s most pressing challenges like _ None - v

climate change, a complex global food system and incurable diseases? With

Choose a style variation.
Default is "Standard"- Headline and kicker above image.
done. Let’s explore how breakthrough innovation can shape the future of 50/50 variation should be used only outside of content + sidebars.

Accordion Item breakthrough innovation we can fundamentally change the way things are

Accordion ltem healthcare and agriculture, and what role Bayer plays in this age of discovery. Color Scheme

b Guiding Principles for use of Gene Technologies for Healthcare
| Fuchsia Alternate v I

Accordion Item
Definition of Gene Technologies for Healthcare: f—y Choose a color scheme from drop-down. Default follows the page color option set on basic ¢f
For pages without a page color option, the default is Fuchsia.

£ Add one accordion item. // Choose a COIor from the drop-down and
your component will adapt accordingly.

» Background Image/Video

Color ¥ Background Gif Image

Green v

Choose a color from drop-down

Component name

Add a name for the component so that you can easily find it in the page content overview.

Published
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Hidden pages
Left hand navigation

Sometimes it may be necessary to create a page that is not featured in the website navigation menu and does not include the
left-side menu - aka a hidden page. This may be necessary if the navigation is not sufficient for political reasons or if a content
page does not fit to a topic (e.g., glyphosate settlements). Hidden pages are possible but should be an exception (e.g., legal

information for social media).

Bayer// Global

This is Bayer v Health v Agriculture v Products v Innovation v Sustainability v Media v Investors v Career +  fB]

1 Health for all, Hunger for none | @ Engsh (EN) v ‘ ‘ @ Locations v ‘ l @ Contact Us ‘

Home > Innovation > Research and Development

Research and Development

“\“»l j‘t"‘;"‘..] 2 “ ~ et !-' ‘“,‘F,i g 2 “j _§'
"\ - 1 l - 1 ~

- e iy ») R ”\7 ‘\H:li. \ 4 m (‘

/I If possible, all content
pages should be
available in the left-
hand navigation.

Breakthrough Innovation Bayer is the only global company performing research in the field of

Follow Us

aEnn

both health and agriculture. and

Leaps by Bayer ) ' )
between researchers is creating new impetus.

Research and Development

Spotiight With our innovative solutions, we are responding to the global challenges in

healthcare and the need to safeguard an adequate food supply. The success is

based on excellence in research and development (R&D). The know-how and skills
of our employees are our most valuable resource in this endeavor. We develop new
molecules and technologies in the research-intensive fields of medicine and modern

agriculture and invest continuously in research and development projects.

/" Hidden pages may be
appropriate in certain
situations

I Health for all, Hunger fornone | @ Engish [EN) v L

Bayer// Global

This is Bayer v Health v Agricuiture v Products v Innovation ~  Sustainability + Media |

me > Privacy Statement

Privacy Statement

This website (hereinafter the “Website®) is provided by Bayer AG (hereinatter “us” or
“we"). For further information regarding the provider of the Website, please refer to

our imprint.

Information on other selected non-Website related data processing activities
performed by us and all of our affiliates in Germany (e.g. when you give us a
business card or we collect your data from publicly available sources) can be found

in the privacy information for selected specific processing activities.

Supplemental data privacy information for specific countries and/or regions where
Bayer is active is also available. For further information regarding data privacy in a
specific country and/or region, please refer to the provided list of local data

privacy statements.

A. Handling of personal data

In the following we wish to provide you with information on how we handle your
personal data when you use our Website. Unless otherwise indicated in the
following chapters, the legal basis for the handling of your personal data resuits
from the fact that such handling is required to make available the functionalities of

the Website requested by you (Art. 6(1)(b) General Data Protection Regulation).

[. Using our Website

INTERNAL
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Mandatory components (1/2)
=/ Start of the article

Q To ensure a uniform design of every article published in the content hub “News & Stories”, please include the following
mandatory components:

NN Heslth for all, Hunger for none ‘ @ English (EN} ~ | | ® Locations ~ | | @ Contact Us ‘

Bayer// Global

This is Bayer v Health v Agnculiure v Producis ~  Innovation v Sustainability + Media + Investors v Career v ﬂ

ams 3 news-stones

/ Main headline (& Kicker headline), if . .
possible, with keywords for a better SEO How Decarbonization Can Succeed without

° Deindustrialization

/" Key visual

/- Short intro in bold

PY At the end of the 19th century, visionaries like Carl Duisberg

discovered that there was much more to tar chemistry than just
synthetic dyes. Organic chemistry was starting to revolutionize our
lives, with the introduction of new materials, medicines and fertilizers.
One might compare these discoveries to the digital transformation,

/ Social Media share button directly e it i 6 e
under the key visual

2 INTERNAL
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2’ End of the article

29

Mandatory components (2/2)

Q

To ensure a uniform design of every article published in the content hub “News & Stories”, please include the following

mandatory components:

/ Social Media share button at the end of
the article (two in total)

can siow aown or eraaicate citrus greening aiogeiner — a ray or nope 1o ensure
citrus growers’ livelihoods, so that fresh citrus can continue to be a fixture on dining

tables around the world.

/" Use the “related content”
component to link to other interesting
content pieces

¢ Share: in LoEedh f it

Discover More
iﬁq}y_—:
e

_-

Working together Finding Heart: COVID-19 and Healthy Food for a
for Health for all, Women and your mental health Healthy Heart
Hunger for none Cardiovascular - no room for

i Risk taboos e mon
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=~ Optional components for better readability (1/3)

|BAYER

5/ Qverview

30

2

I

I

I

I

I

I

I

I

I

For better readability, the articles should be enriched with different optional components to break up the text.
For example, use:

Short sub-headlines
Large pictures
Picture galleries
Infographics

Interesting video materials embedded from Youtube (< 90/120 sec) & shown as early as possible

Sidebar Fact and/or Link Boxes on the right side with interesting key facts, links to related content, explanations of difficult terms,

pictures, ...
Info boxes between text passages
Quotes from experts or main characters of the story

Keywords and hyperlinks to other existing related content are very helpful for a good Google ranking and better results
concerning organic search.

INTERNAL



Optional components for better readability (2/3)
Examples

B

A
(BAYER

E

R

Gonquering Citrus Greening: Research
Collaboration Breeds New Hope

/ Large

pictures /" Picture galleries

The underside of this leaf shows some of the visual symptoms of HLB inection
asymmetrical chlorosis (the yellowing of leaf tissue) and blotchy mottle pattern
(no symmetry across the midvein). All photo gallery images taken by Brandon

Page, Field Trial Manager, CRDF.

. s n e Sl ety s s s /" Quotes from experts cRosoarch suggests by eating a Mediterranean diet, a diet

groves of citrus fruits across the globe. And it’s much more than your

irsshly asyasedglass of orangs e st gk iniiheut more i which includes lots of fresh fruit and vegetables as well as

e SiAtS oIS SBtions o SomEl 1 s g Sl or main characters of Na ved

lead to the loss of al fresh citrus within 10 to 15 years. healthy fats (e.g. cold-pressed olive oil), you could protect your
the Story DNA, which could allow you to slow down the aging process of

@ Your body and brain,

v I O pe The Power of Anna Wilkes, a self-employed nutritionist, also advises competitive athletes to optimally adapt their diet to everyday training

Microbes

“Gan you tell us more about that?” asked Toby, who had followed his nose into the
Did you know that soil is

H = saturated with kitchen
// Sldebar I act and/or I Ink 3y the Citrus Research microorganisms? A
tablespoon of scil can “Actually, you two have had such good questions that | think it would be even bstter

B th H ht 'd 'th zation in Florida Cr:’mal'” arcund 50 billion of 10 let you talk to a real DNA expert,” said Mom. “I'm going to arrange a call with a
oxes on the rignt siae wi ation, which brings the! st fom my company

MNature uses microorganisms

i nte resti ng key fa CtS y I i n kS to 55 swarded 8 $10 millien to carry out the fermantation The next day, Onna and Toby were on a video chat with Dr. Monika Less|, who

. "QCH N it
1al Institute of Food and ﬂ:_‘;:;iism :h’: g:s;:te\gn leads Corporate Research and Development and Social Innovation at Bayer. Play

related content, explanations e exensen /" Interesting video

years, including bread
nal 85 million will be cheess, yogurt, beer, wine,

of difficult terms, pictures, ... \ s and ot materials embedded

sauerkraut, injera, kimchi

" T from Youtube (< 90/120

part of nature that are

yimary liaison between Trf’:;ﬂ::ctt‘eoortct’:g;iﬂﬁ:ans SeC) & Shown aS early

Talk

ns, and we're proud to and plants against many . /

L . . diseases. In fact, many of our bl '\

35 this devastating important human therapies, aS pOSSI e f / with

ent of a high-throughput liks antibiotics, are produced ) — f Onna & Toby Okeke
by microorganisms. In . Ansehen auf 3 YouTube

| more cost-effective agriculture, microbial dall

products are being
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Optional components for better readability (3/3)

Examples

/' Infographics

// Info boxes between text

passages

friends end family, strengthening our heatn becomes an act of seiflessness and
soligarity that will help to overcome the coronavirus crisis

7 Myths About Immunity

1. The cold causes colds

2. Antibiotics help fight colds

sed ses, and an

3. Taking antibiotics prophylactically can prevent
you from getting sick

4. Handwashing kills viruses and bacteria )

éﬁ

6. Yogurt is great for your gut and therefore
for your immune system

Mot o protot

7. Any exposure to an iliness-casusing viruses or
bacteria will make you ill

> Download PDF (PDF 50.42 KB}

How our immune defense system fights
viruses

Our innate immune defense system reacts quickly and nonspecifically to
bactsria and viruses Scavenger cells (macrophagas) surround ths forsign body,
break it down and present it on their surface. Then they release massenger
substances that attract acditional immune cells. The scavenger celis also play a
role in triggering the next stage of defense: They send the T-killer celis a signa!
to destroy all foreign cells. What makes it a littie different is the immune system
stores the characteristics of the pathogen. If 2

w infection occurs, the body

can respend more rapidy and mere effectively. Vaccines also use fis

principle. 12

/ Short sub-headlines

(Size: H2)

There is no cure — once a citrus tree is infected, the disease is fatal to the tree within

three-five years.

/" Keywords and
hyperlinks to
other existing
related content
are very helpful for
a good Google
ranking and better
results concerning
organic search.

® Mitigating an Incurable Disease

To try to control the disease, growers currently employ tactics such as removing
infected trees and replanting new trees, spending more time scouting, and
increasing applications of crop protection, which contributes to the rising cost of
growing citrus. Researchers have developed innovative short-term solutions.
Nutritional treatments are being used to combat the loss of nutrients that result from

citrus greening. Trained dogs are showing promise at smelling the disease within a

intensification of corn production, allowing farmers to be more productive and utilize
inputs and natural resources more efficiently. And increasing production without

expanding land use, preserves land for biodiversity.

A Growing Population Demands a
Commitment to Action

As climate change and extreme weather impact crop yields, the stakes for global
food security become even higher. It is expected that 10 billion people —an
increase of about 3 billion people —will live on earth by 2050, That means a 70%
increase in food production is needed in the next 30 years. It is estimated that there
are already nearly 690 million pecople who are food insecure in the world today.
The current COVID-19 crisis exacerbates the challenges food systams face, making
it even more difficult to achieve zero hunger by 2030, the sscond of the United
Nations’ 17 Sustainable Development Goals. Without solutions to mitigats the
impact a changing climate has on our food, millions of more people could be at risk
of malnutrition. Bayer continues to invest in tailored integrated systems that drive us
toward our own reduced environmental impact commitment. And Short Stature
Corn is the latest innovation to help farmers meet the needs of a growing population

in a changing climate.

INTERNAL
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=~ Picture Guide
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Overview of component's sizes ratio

Q Recommended file size for all: Max. 5MB.

Keep in mind: The system scales images automatically. Images are only uploaded to the CMS once.

List Links, List Links Dropdown, Report List, Grid Layout, Read More, Image Gallery,
Image, Cluster Composition, Footer Video, Mini Banner (in content pages), Hero
Teaser, Featured Content, Teaser Card in Corporate, Image Block in Main Navigation,
Image in Products (A-Z), Landscape (e.g. Jumbotron, Image Wide, Teasers, Media
and most of the components)

Quote, Author

Jumbotron, Image overlay, Image Wide

Mini Banner

Profile Cards (in Grid) + Portrait Images (in Text with Image)

16:9 (e.g., 1920x1080,
1280x720, 640x360)

1:1 (e.g., 120x120)
3:1 (e.g., 1440x480, 900x300)

5:3 (e.g., 1800x1080)
or 5:1 (e.g., 2880x540)

3:4 (e.g., 1200x1600)

INTERNAL



Picture Guide
£/ Formats

@ General recommendations for pictures:

Expert tip: pre

For example, “Paint 3D” can

/' Please use only pictures of real-life situations.

Pare your pictyre
S
er before uploading(_-)n

/" Avoid collages.

/" Use only meaningful images.
/" Always double-check the overall text-to-image ratio, that is avoid wastelands of text!
/" Upload images that are big enough to display nicely on all devices.

/' Choose a sound focal point and ensure enough “space” around the focal point, so that it has enough space
when it comes to auto cropping. = s = T

. J L AN INTERNAL



Picture Guide
=/ Example A - Generic image without people or centered focus

Select the focal point (center of the image that will never be cropped) by moving the white crosshairs to desired position. It is
important to set the correct focal point in the image to ensure that the main content remains visible.

/ Focal Point

/" Keep in mind: All components will crop and scale images to fit the frame based on the focal point you have set.

/" If you do not wish for your image to be cropped, we suggest using the recommended aspect ratio. After selecting the
focal point, auto cropping and responsive layout will be generated automatically!

% INTERNAL



Picture Guide
=/ Example B — Image with people in the center

@ It is important to use pictures with plenty of space around the center so that nothing will be cropped off.

/ Focal Point

/" Keep in mind: The zone should take 50% of the width of the picture, here for instance: 320 px
/' There are slightly ratio variations in different responsive layouts (Desktop, Tablet, Mobile).

/It is useful when pictures in Teaser components have a lot of space around the center/focal point.

o INTERNAL



-5 Picture Guide
\&/ Overlay options (right or left side)

Q The overlay component will ignore the focal point and adapt to the full width of the image.

/- Although our chosen image works well for the Jumbotron, it does not go well with an overlay.

/' This example shows that there is probably no way around adapting some images for a specific component
(before upload) and that it is almost impossible to have a safe zone that is valid for all cases.

/' Images with people/focus on the left, should not be placed into an component with a left side overlay.
Consider first: What is the focus of my picture and which component makes sense?

s INTERNAL
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Best practice
~ This is Bayer

40

This is Bayer | Bayer Global

The This Is Bayer page
presents the company and
delivers all useful and
necessary content links.

Clear hierarchy

Well-structured hierarchy
between headline, sub-head,
intro and main text
paragraph.

Use of multimedia content

isBayer v Heathv Agricutre v Products v Innovation

Health for All, Hunger for None

Further information

The video is included at a very
good position, with an emotional
message and barrier-free to
consume (no login required, fast
loading).

One main text format

[Finance “Global 500° 2024: Bayer Brand is worth $5.49 v

Ensures a good reading flow and
leads the user through the page.

[é ranks Bayer among "World's Most Admired v
inies® 2024

ses: Helping People
Arive

Integrated side bar
with a clear CTA.

Hierarchy and structure

Clear content-related
separation by chapter
separator — for the main
text only one text format
is used, which gives the
page a structure.

Appealing components

Further Information put
together in appealing
components.

Things to improve:
Suitability of main visual
can be questioned.

INTERNAL
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Best practice
=~ Teaser page

_ Further information
Bayer Crop Science | Bayer Global

A clearly arranged list of
further information for
download.

Well-structured blend of text,
visuals, links and interactive

elements - Good use of
Multimedia Quality

Crop Science

Image selection

Well-chosen images, with
good quality, no important
parts are cropped, images

Clear text structure

clear hierarchy between header,
intro, sub-headers and main text.
Text is not too long and in one

What's possible begins with what we
can imagine.

j&'re committed to & world where biodiversity thrive: with humanking

transport the content of this
page.

main text format. . :
This image component is very
attractive and structures the
page very well.

Useful image components

One ot a Kind
How Innovative Farmers
are Tailoring Their Grop
Protection Digital Farming
Around the Globe

e EF Appealing components

[rne—

Digital Farming

Appealing templates to give the

user more detailed information e
on the topic. Visual limitations of
teasers becomes clear at "R&D
Innovation Pipeline®.

Seeds & Traits

| Leann more.

The potential of stories to be
told is used here quite well.

Crop Protection

| Larn ore

R&D Innovation
Pipeline

| Learnmors.

Things to improve:

All images are of very good " g Integrate share buttons

quality. e = 7 “ ¥ o for Social Media.
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Best practice
=~ Content page

Diversity, Equity & Inclusion at Bayer | Bayer Global

Further information

Again, the appealing use of

ol g rene | @ B 2 < | [ 9 e || 8 o |

The Comprehensive DE&I page Bayer//Global e m a download sidebar plus the
with very good Usability

integration of Social Media

-> Interactive Storytelling and Diversity, Equity & Inclusion at Bayer share buttons.
senseful used components g =~ = /

Agriculture v Froducts v Innovation v Sustainabllity/# Media v Investors v Career v a

ear commitments

Snackable Information

Text paragraphs are not too
long. All necessary

Clear hierarchy : _
information can be taken up

Well-structured hierarchy between
headline, sub-head, intro and main
text paragraph.

[ x]a]in] usiness Resource Groups (BRGs) Ina Short t|me-

Our Employs

Use of appealing templates 5 . e
Here it makes sense to give . )  BENABLE Forow-alin
further information. I bl
ur Employees

Useful infographics = e Things to improve:

. . IMERGE M BavAfro Business Resource Groups
T.h © mfogrgphlc S e adable ar)d Yoo mww!w;:jf:;ﬂ could be presented in a
gives a quick overview on topic. better way and linked.
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=~ Writing style

|BAYER

£/ Recommendations

44

Q General recommendations for text and headlines:

1

1

1

1

1

1

1

Make your text more personal by using the active voice, pronouns, and/or writing in the first
person.

Please use the "Chicago style" for English headlines.

Examples: nouns and adjectives start with an upper-case letter, articles and
prepositions with a lower-case letter)

Please do not use a dot at the end of subheadings.
In general, all pictures need a caption (exceptions are for example key visuals).

When linking to files on web pages, please always include the file size and the type of file in
the linked text on the page.

When a translation of your text is necessary (e.g., German for all Global pages), it should be
translated by a professional translator whose native language is ideally the target language.

As a basic principle, we see translations not as a literal, word-for-word recreation, but rather as
a flexible shift, maintaining the meaning with respect to the characteristics of the target
language. This effort is more than ‘just’ translation: it takes a full understanding and creative
use of the characteristics of the target language.

Download Annual Report

> Annual Report 2020 English (PDF, 2.9 MB)

> Annual Report 2020 German (PDF, 3.7 MB)

> Financial Key Figures (XLS zip, 75.6 KB)

> Bayer AG Financial Statements 2020 (PDF, 602.4 KB)
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https://eu-prod.asyncgw.teams.microsoft.com/v1/objects/0-weu-d19-d941581c3c2ea64e482de53ee5f49b3d/views/imgo
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