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Considerations before creating a page

Consider what kind of material you have.
Is there any video content? Can you integrate 
diagrams or images? Pay attention to a good 
balance of content, show a variety of components 
but not too many. Deliver interactive content.

Purpose Target Group

Content

Keep in mind: Who are my target groups and 
what are their needs? Identify the main 
target group and cater the page to their 
needs. However, also consider secondary 
target groups.

Before starting: What is the purpose of my page? 
Think about the user’s expectations of the page. 
Make sure that especially the headline
and intro text mirror these expectations.

Aspects that provide excellent page quality

Make sure there is a clear structure within your 
page. Make it easy for the user to navigate 
through the page and find all the relevant 
information. Keep in mind: The most relevant 
information should come first.

Structure
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Establish a clear structure1

Create the right balance2

Use appealing components3

Get to that 2nd level4

Get picky with visuals5

Create a well-structured hierarchy of content elements (header, intro, sub-headers and main text). The user should 
always know where to find the information and where to start reading. Use one main text format. Avoid too many 
elements with different widths. Use sub-headings to split up lengthy text elements into snackable pieces.

Provide the user with the right amount of information. Do not overload the page with text but integrate
multimedia content like pictures and/or videos, if possible. Watch out for the right spacing between elements. Establish 
appealing content formats and produce snackable content.

Drupal gives you a selection of well-designed components. Make use of them to make your page look appealing and 
to provide the user with opportunities to interact, if possible.

Upgrade your page with secondary elements like quotes, diagrams or images. Use quotes that can be
found in the text to highlight information. However, avoid highlighting lengthy quotes.

Use high-resolution images that transport your message. Make sure that no important part of the image gets cropped 
within the component. Use the Focal Point function in the CMS. Make sure that infographics are readable.

5

Your checklist to create excellent content pages
10 steps to have in mind
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Provide further information7

Scroll depth8

Factor in responsiveness9

Sharing is caring10

Make sure to use multimedia content that is as appealing and versatile as possible. If there are no multimedia elements at your 
disposal, use existing layout templates to spice up the page and to avoid text wastelands. Check whether infographics are 
readable.

If it makes sense, integrate a sidebar with further information like links to other pages and downloads. 
Limit the maximum number of links and check if all the links work.

Depending on the purpose and target group, the depth of a page varies. Make sure to give users everything 
they need. If possible, avoid creating very long pages. A good balance of elements is also important.

Pay particular attention to how teaser components and sidebar elements will be displayed on mobile 
devices. The best thing to do when the page is created is to check the layout on a smartphone.

Integrate Social Media share buttons into your content pages. Social media can multiply the results of your 
page traffic, especially on the Career and Sustainability pages. Upgrade your piece with secondary elements 
like quotes, diagrams or images. However, do not overdo this

Create multimedia content6

6

10 steps to have in mind
Your checklist to create excellent content pages
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Landing page
Two different types available

With right side bar.
(Standard)

Without right side 
bar

There are two different types of a landing page available. It is your choice which page layout to use.
Recommendation: use the right sidebar for service oriented pages and hide the right sidebar for story telling oriented pages.
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Content page
Jumbotron component – your teaser image + headline + kicker

The Jumbotron component is the starting point for a compelling page. It consists of a kicker-headline, a main headline and a 
large image. There are six different color schemes available (green, green alternate, purple, purple alternate, fuchsia and 
fuchsia alternate).

Kicker-headline

Main headline

Large image
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Content page
Jumbotron component – additional options

The Jumbotron component can also be used without an image and can be used inside of content + sidebars. For service-
oriented pages, simple overview pages, or sub-hub pages (e.g., country pages) you may choose this option to move the left-hand 
navigation higher up on the page.

Jumbotron inside content + sidebars without image Jumbotron inside content + sidebars with image
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Content page
“Image Wide” component – Overlay + Image + Kicker, Title & CTA

The Image Wide component is another starting point for a compelling page. It consists of a large image, an overlay, a title, 
Kicker and CTA. There are six different color schemes available (green, green alternate, purple, purple alternate, fuchsia and 
fuchsia alternate).

Kicker-headline

Main Headline

Large image

Call-to-Action (CTA)
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The main headline
Position depends on the large key visual

If the content page has a large key visual at the top, the main headline is leveled with “Global”.
If the content page has no large key visual, the headline is centered.

Centered headlineHeadline with large key visual
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Content page
Mini banner component – your teaser image + headline + kicker + color overlay

The Mini banner component is another possible starting point for a content page. It consists of a kicker-headline, a main 
headline, an image and a color overlay. There are seven different color options available (blue, purple, green, mid green, dark 
blue, mid blue and raspberry). The color overlay can be positioned on the left or right side of the picture.

Kicker-headline

Main headline

Large image
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Right sidebar
Important part of a website

The right sidebar can be an important part of your content if you make best use of it. Very important information or links could 
be placed twice on a page: in the text and in the right sidebar in order to highlight and promote it. Please note that the content in 
the right sidebar will move to the end of the content and sidebars component on mobile devices.

News, important milestones, 
downloads, links or social media 
buttons can be placed in the right 
sidebar.

Example: Social media buttons
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Page layout
The abstract

Your intro text (abstract) on a page should be in bold.

Use the “Intro” tab in the Text with 
Image component.
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Page layout
Left-hand navigation

Up to four navigation levels.

The left-hand navigation allows up to four navigation levels.
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Social media buttons
Share your content

Share component: The component can be used according to your personal taste. Recommendation: Use the component 
depending on the topic. Ask yourself, “Is this a topic somebody wants to share in his social media profile?“. Try to place the share 
component after the abstract, as many people do not read the full text. Additionally, it is recommended to place the component 
at the end of the text. It is always recommended to place the share component after the abstract and at the end of the text for 
Magazine pages.

After the 
abstract

Please note that the social media 
buttons only link to your social
media presence.

At the end of the text
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Page layout
Link Box

If you have a particularly long and 
information-heavy page, it may benefit the 
reader to include anchor links at the top of 
the page to allow them to jump to the 
information that is of interest to them. 

Anchor links will allow the user to “jump” 
immediately to different sections of 
content. You can utilize the “List Links” 
component to showcase anchor links
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Fact boxes
Highlight the most important statements

Use fact boxes to share the most important statements from your text or story. Fact boxes can be placed left (below 
navigation) or to the right of the text. The color of each fact box can be chosen. Keep the text short. Fact boxes can only be 
utilized in combination with certain components, such as Text with Image, Accordion, and Tab components.

Promote 
important 
information.

Use quotes.



INTERNAL20

Spacing
Distance between text and components

One of the main components used in Drupal is the text with image component. When using several text with image components on 
a page, there are predefined distances that ensure an appealing look.
Recommendation 1: Information, text, pictures which belong together should also form a single entity.
Recommendation 2: The spacing before a headline should be larger than after the headline.

The spacing before a 
headline should be larger 
than after the headline.
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Downloads
Important part of the content

Downloads are often an important part of your content. If that is the case, download links should be placed right in the text. 
Additionally, the download links could be placed in the right sidebar to promote them. The right sidebar is also useful if your 
download is available in several languages. Tip: The right sidebar is often considered as an additional “service column”. Tip 
2: Please consider that on mobile view, the right sidebar moves to the bottom of the Content and Sidebars where it is inserted.

Place your 
download 
links directly 
in the text.

Or place your download links in the right sidebar
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Headlines
Different types of headlines available

H1 tags are used to denote the most important text, such as the main theme or title of a content. The H1 (Headline 1) option 
can only be used once per page. This headline can only be achieved by utilizing the components that are intended to come first on 
pages – Jumbotron, Mini Banner, Image Wide and Hero Teaser.
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Headlines
Different types of headlines available

There are several different sub-headlines available which can be used for designing a page. 
Tip: Structure your headlines in a semantic order (e.g., H1 followed by H2, etc.). H2 & H3 tags are commonly used as 
subheadings. You can use more than one on a page. H4, H5, H6 tags may be used to provide further structure within those 
subsections.
Tip: If you are not sure, you can copy & paste any headline from bayer.com into the text with image component and it will 
show you which headline it is.

You can add 
headlines in 
the Title Tab or 
Content Tab

H-Style Examples
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Press releases
Part of the content

Press releases should be placed in the main text column. They could be placed additionally in the right sidebar using the List 
Links component in the right sidebar, if a doubling makes sense OR if a relevant press release supports the content on the page.

Press releases / news 
should be placed in 
main text column.

Example: News Release
in the right sidebar.
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Color schemes of components
Different colors available

When you add components to your content page, like a Jumbotron or an Accordion, there are six different colors (e.g., 
fuchsia, green) available. It is up to you, which color you choose for which component. The color for each component could be
set individually. Please make sure that you use a mix of different colors for boxes, accordions and other components.

Choose a color from the drop-down and 
your component will adapt accordingly.
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Hidden pages
Left hand navigation

Sometimes it may be necessary to create a page that is not featured in the website navigation menu and does not include the 
left-side menu - aka a hidden page. This may be necessary if the navigation is not sufficient for political reasons or if a content 
page does not fit to a topic (e.g., glyphosate settlements). Hidden pages are possible but should be an exception (e.g., legal 
information for social media). 

If possible, all content 
pages should be 
available in the left-
hand navigation.

Hidden pages may be 
appropriate in certain 
situations
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Mandatory components (1/2) 
Start of the article

To ensure a uniform design of every article published in the content hub “News & Stories”, please include the following 
mandatory components:

Social Media share button directly 
under the key visual

Main headline (& Kicker headline), if
possible, with keywords for a better SEO

Key visual

Short intro in bold
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To ensure a uniform design of every article published in the content hub “News & Stories”, please include the following 
mandatory components:

Mandatory components (2/2) 
End of the article

Use the “related content” 
component to link to other interesting 
content pieces

Social Media share button at the end of 
the article (two in total)
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Optional components for better readability (1/3)
Overview

Short sub-headlines

Large pictures 

Picture galleries

Infographics 

Interesting video materials embedded from Youtube (< 90/120 sec) & shown as early as possible

Sidebar Fact and/or Link Boxes on the right side with interesting key facts, links to related content, explanations of difficult terms, 
pictures, …

Info boxes between text passages

Quotes from experts or main characters of the story

Keywords and hyperlinks to other existing related content are very helpful for a good Google ranking and better results 
concerning organic search. 

For better readability, the articles should be enriched with different optional components to break up the text.
For example, use:
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Optional components for better readability (2/3)
Examples

Large 
pictures Picture galleries

Sidebar Fact and/or Link 
Boxes on the right side with 
interesting key facts, links to 
related content, explanations 
of difficult terms, pictures, …

Interesting video 
materials embedded 
from Youtube (< 90/120 
sec) & shown as early 
as possible

Quotes from experts 
or main characters of 
the story
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Optional components for better readability (3/3)
Examples

Info boxes between text 
passages

Infographics 

Short sub-headlines 
(Size: H2)

Keywords and 
hyperlinks to 
other existing 
related content 
are very helpful for 
a good Google 
ranking and better 
results concerning 
organic search. 
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Picture Guide
Overview of component's sizes ratio

Recommended file size for all: Max. 5MB.

Keep in mind: The system scales images automatically. Images are only uploaded to the CMS once.

Component Image ratio

List Links, List Links Dropdown, Report List, Grid Layout, Read More, Image Gallery, 
Image, Cluster Composition, Footer Video, Mini Banner (in content pages), Hero 
Teaser, Featured Content, Teaser Card in Corporate, Image Block in Main Navigation, 
Image in Products (A-Z), Landscape (e.g. Jumbotron, Image Wide, Teasers, Media 
and most of the components)

16:9 (e.g., 1920x1080, 
1280x720, 640x360)

Quote, Author 1:1 (e.g., 120x120)

Jumbotron, Image overlay, Image Wide 3:1 (e.g., 1440x480, 900x300)

Mini Banner 5:3 (e.g., 1800x1080)
or 5:1 (e.g., 2880x540)

Profile Cards (in Grid) + Portrait Images (in Text with Image) 3:4 (e.g., 1200x1600)
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General recommendations for pictures:

Please use only pictures of real-life situations.

Avoid collages.

Use only meaningful images.

Always double-check the overall text-to-image ratio, that is avoid wastelands of text!

Upload images that are big enough to display nicely on all devices.

Choose a sound focal point and ensure enough “space” around the focal point, so that it has enough space
when it comes to auto cropping.

35

Picture Guide
Formats
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Picture Guide
Example A - Generic image without people or centered focus

Focal Point

Keep in mind: All components will crop and scale images to fit the frame based on the focal point you have set.

If you do not wish for your image to be cropped, we suggest using the recommended aspect ratio. After selecting the 
focal point, auto cropping and responsive layout will be generated automatically!

Select the focal point (center of the image that will never be cropped) by moving the white crosshairs to desired position. It is 
important to set the correct focal point in the image to ensure that the main content remains visible.
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Picture Guide
Example B – Image with people in the center

It is important to use pictures with plenty of space around the center so that nothing will be cropped off.

Focal Point

Keep in mind: The zone should take 50% of the width of the picture, here for instance: 320 px

There are slightly ratio variations in different responsive layouts (Desktop, Tablet, Mobile).

It is useful when pictures in Teaser components have a lot of space around the center/focal point.
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Picture Guide
Overlay options (right or left side)

The overlay component will ignore the focal point and adapt to the full width of the image.

Although our chosen image works well for the Jumbotron, it does not go well with an overlay.

This example shows that there is probably no way around adapting some images for a specific component 
(before upload) and that it is almost impossible to have a safe zone that is valid for all cases.

Images with people/focus on the left, should not be placed into an component with a left side overlay. 
Consider first: What is the focus of my picture and which component makes sense?
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This is Bayer | Bayer Global

The This Is Bayer page 
presents the company and 
delivers all useful and 
necessary content links.

Things to improve:
Suitability of main visual 
can be questioned.

Well-structured hierarchy 
between headline, sub-head, 
intro and main text 
paragraph.

Clear hierarchy

Ensures a good reading flow and 
leads the user through the page.

One main text format

Integrated side bar
with a clear CTA.

Further information

Further Information put 
together in appealing 
components.

Appealing componentsThe video is included at a very 
good position, with an emotional 
message and barrier-free to 
consume (no login required, fast 
loading).

Use of multimedia content

Clear content-related 
separation by chapter 
separator – for the main 
text only one text format 
is used, which gives the 
page a structure.

Hierarchy and structure

40

Best practice
This is Bayer

https://www.bayer.com/en/this-is-bayer
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Bayer Crop Science | Bayer Global 

Best practice 
Teaser page

Well-structured blend of text,
visuals, links and interactive 
elements  Good use of 
Multimedia Quality

Things to improve:
Integrate share buttons
for Social Media.

clear hierarchy between header, 
intro, sub-headers and main text. 
Text is not too long and in one 
main text format.

Clear text structure

Appealing templates to give the 
user more detailed information 
on the topic. Visual limitations of 
teasers becomes clear at "R&D 
Innovation Pipeline“.

All images are of very good 
quality.

Useful image components

A clearly arranged list of 
further information for 
download.

Further information

Well-chosen images, with 
good quality, no important 
parts are cropped, images 
transport the content of this 
page.

This image component is very 
attractive and structures the 
page very well.

Image selection

The potential of stories to be 
told is used here quite well.

Appealing components

41

https://www.bayer.com/en/agriculture


INTERNAL

Diversity, Equity & Inclusion at Bayer | Bayer Global

The Comprehensive DE&I page
with very good Usability
 Interactive Storytelling and
senseful used components

Things to improve:
Business Resource Groups 
could be presented in a 
better way and linked.

Well-structured hierarchy between 
headline, sub-head, intro and main
text paragraph.

Clear hierarchy

The infographic is readable and
gives a quick overview on topic.

Useful infographics

Again, the appealing use of
a download sidebar plus the 
integration of Social Media
share buttons.

Further information

Text paragraphs are not too 
long. All necessary 
information can be taken up 
in a short time.

Snackable Information

Here it makes sense to give 
further information.

Use of appealing templates

42

Best practice 
Content page

https://www.bayer.com/en/commitments/diversity-equity-inclusion-at-bayer
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Writing style
Recommendations

General recommendations for text and headlines:

Make your text more personal by using the active voice, pronouns, and/or writing in the first 
person.

Please use the "Chicago style" for English headlines.

Examples: nouns and adjectives start with an upper-case letter, articles and 
prepositions with a lower-case letter)

Please do not use a dot at the end of subheadings.

In general, all pictures need a caption (exceptions are for example key visuals).

When linking to files on web pages, please always include the file size and the type of file in 
the linked text on the page.

When a translation of your text is necessary (e.g., German for all Global pages), it should be 
translated by a professional translator whose native language is ideally the target language.

As a basic principle, we see translations not as a literal, word-for-word recreation, but rather as 
a flexible shift, maintaining the meaning with respect to the characteristics of the target 
language. This effort is more than ‘just’ translation: it takes a full understanding and creative 
use of the characteristics of the target language.

https://eu-prod.asyncgw.teams.microsoft.com/v1/objects/0-weu-d19-d941581c3c2ea64e482de53ee5f49b3d/views/imgo
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