Instagram
Strategy
Overview

Highlights

Save stories in highlights when
content matches an existing field
and is a piece of content that
should live on. Periodically re -
evaluate highlight categories to
determine if/when any should be
removed/updated. Highlight
groups should only be created
for core topics and should align
with content strategy. Currently,

we feature: Sustainability, Health,

Innovation, Events, Society and
Agriculture

Bayer Use Overview

Purpose: A channel to make connections, have easy interactions, and highlight original scenes of Bayer through
vibrant, rich imagery and compelling storytelling.

Strategy: Bring innovation, science, our company and its people to life by telling stories through original, inspiring
and visually stunning photos and videos and engage in a dialog with our community. Photos should meet brand

guidelines and have Bayer look and feel with minimal outright branding on content (i.e., no logos); Limit use of
graphical treatment over images to help humanize the company and have less corporate look and feel. Image

selection is critical on this channel.

Copy Length
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