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How to Gain Insights about Target Audiences

Persona Sets
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The persona: is depicted as a specific person but is not a 
real individual. It is synthesized from various observations 
and allows to get a deep understanding of audiences’ 
needs, interests and mindset or attitude towards a 
company.

The method: General demographic information and 
consumer behavior are researched via quantitative 
social listening tools * and studies of consumer research 
associations*. Possible mindsets and attitudes are 
investigated via qualitative social scans.

Working with Personas: Allows to sharpen content 
formats and messages, choose relevant audience touch 
points and trigger preferable perceptions.



Prioritization for Content Strategy

Personas of Our Global Social Media Channels
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Talents

The Public

et cetera...
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End-users, 
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Primary target group























»We take care of us – physically and mentally. 
This is why we are always up-to-date and

inform ourselves on current topics on a daily
basis. It is really important that all information
is relevant and real. We read about Bayer in 

political, business and environmental journals
and magazines.«

The Coopers | Educated Middleclass
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THE TARGET GROUP

The Coopers – Educated Middleclass

Age 56 &  48

Job Title Teachers

Marital Status Married, 2 Children

Income Average - high

Needs

• Safety and internet security: The Coopers inform 
themselves through the internet and classic media. They 
are careful with their personal data.

• Background stories and reliable sources: They want to 
know what’s going on in the world. They are picky with the 
selection of sources that must be trustworthy and 
intellectual.

• Recommendations: When they read online news they are 
willing to give and read reviews and recommendations.  

Topics and Interests

• Personal health, healthy environment

• Politics, news, economics and jobs

• Education, culture and literature

• Travelling

Source: Best4Planning, Pew Research Center, Pewinternet.org

Media Usage

Attitude towards Bayer

Interest in Bayer

Negative Positive

Low High

Potential Advocate

No Yes
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Target Groups and Preferred Social Media Channels

Social Touchpoints at a Glance
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